Miscellaneous Activities
· Attended week long workshop on "Applying the Seven Principles of Good Teaching" & "The Art and Science of Effective Learning" at Main Auditorium, Building. # 20/103. The workshop was conducted by the Deanship of Academic Development, Teaching and Learning Center and the speaker was Dr. James E. Groccia of Alabama University, USA. Nov. 14, 2007. 
· Received numerous unsolicited letters and phone calls from my former students now working in industry, acclaiming the application of the concepts, they studied from me, at the work place. This is especially true for MBA students.

· Occasionally used Marketing and Management Simulation packages in my classes: Sales Management (MKT 320), Marketing Management (MKT 450)) and Strategic Marketing (MKT 513). The students, when they participated, enjoyed the active learning method. The software integrated application of the concepts with the simulated industry environment. The students' feedback about the usefulness of the Simulation was extremely positive.

· Recently, I have integrated with my power point presentations the DVD picture clips. The students appeared not motivated with this innovative  presentation  style and have informed that it improves their active learning in the class room. The expense of transferring the video tapes to DVD picture clips was born entirely from my own pocket. 

· Occasionally invite guest speakers from the industry to reveal the realities of industrial world.

· Regularly distribute course related articles and case studies for class participation. These articles and case studies extend my students' learning beyond their recommended text books. I obtain articles and case studies from marketing and management journals, news papers, text books, Harvard Case Study Series, conference proceedings and from professional Associations.

· Occasionally I also bring business related current issues from magazines and news papers to stimulate students' interest and to relate to their conceptual knowledge they have gained in the class room. The students appear excited to discuss these issues and have provided positive feedback about their use in the class room.

Academic Advising
· Academic advisor for an average of 20 students each semester
· Undergrad and MBA students usually visit my office to seek advice on issues such as admission and curriculum at universities in UK, Canada and America. Because of my academic preparation in UK and American universities, I believe, I could easily provide sound advice on these matters.

· The number of students who have completed Co-operative program reports under my supervision is 35. I have kept individual files of all my advisees. These files contained pertinent communications with the students. I also collect the grade progress reports and provide student with the timely feedback. The students invariably visit my office before, during and after the Coop program to seek advice relating to their Coop work as well as report writing.

I also have also attended a total of 25 committees set up to examine KFUPM Coop program reports by students not supervised by me.
Other Information Considered Relevant


A. Academic Extracurricular Activities
· Two articles. Singapore’s B. Bus. Degree in Hospitality & Tourism Management  in SAB news, Feb. 1996 and New Hospitality & Tourism Mgt in NTU Link, Jan. 1996
· Four seminar series It is Your Business, administered through the c-operation of Hospitality/Tourism/Retailing/Job Creation Training Center New York US 1987

· Picture and comments published in Press Republican article on Bed & Breakfast establishments on October 20, 1991.
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